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The Looming Threat: Environmental Consequences of
Toxic Emissions from Fabric Factories

Grounds for Change: The numbers of the Waste of
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Turning the Tide: Our Solution

We suggest a type of revolutionary and
pioneering fabric made from discarded coffee
grounds provided by cafes, coffee- making
businesses and coffee recycling facilities that
would, otherwise, end up in landfills.

Reinventing Fabric Manufacturing:

From coffee-ground waste to fabric

vefiber Production Process
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Import of the Cleaning and

sterilization of the
coffee wastes.

discarded coffee.

S

Making cellulose
into fibers.

We will develop small B2B coffee
waste import enterprises with
Ghana and Ethiopia. While the
fabric will be produced locally in
Greece.




Fashioning a Greener Future: Our Solution’s Impact in the Everyone will be able to buy our products: .
Worldwide market g =
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Responsible consumption and production
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Our Business Model

What'’s the Problem?

The problem is the
environmental impact of
traditional fabric production,
which involves resource-
intensive processes and often
relies on non-sustainable
materials. This contributes to
pollution and resource
depletion.

What’s the Solution?

The solution is Vefiber's
innovative approach to
produce eco-friendly fabrics
using used coffee grounds. This
reduces the environmental
footprint of fabric production
by reusing waste materials.

What are the main resources
needed to make this happen?
To make this happen, Vefiber will
require a steady supply of used
coffee grounds, manufacturing
facilities, equipment for fabric
production, and a network of
suppliers and partners.

What are the main type of Costs? (expenses)

The main costs/expenses may include raw materials (coffee
grounds), manufacturing equipment, labor, marketing and
advertising, research and development, and operational expenses.

What is unique about this
solution?

What's unique about this
solution is its utilization of coffee
grounds, a byproduct that would
typically go to waste, to create
sustainable fabrics. This approach
is environmentally responsible
and can potentially reduce the
need for more resource-intensive
fabric production methods.

What’s the impact of this solution?

The impact of this solution includes a
reduction in waste from coffee grounds,
decreased resource consumption in fabric
production, and the promotion of
sustainable fashion practices, which can

lead to a more environmentally
responsible industry.

Who are the main
customers/beneficiaries?

The main
customers/beneficiaries are
likely to be eco-conscious
consumers, sustainable fashion
brands, and other industries
that value eco-friendly
materials.

How will we communicate &

reach our customers?(channels)
Vefiber can communicate and reach
its customers through various
channels such as eco-friendly and
fashion-related trade shows, social
media, eco-conscious retailers, and
online platforms promoting
sustainable products.

What are the main type of Revenue streams? (income)

The main revenue streams for Vefiber could come from selling the
eco-friendly fabrics to fashion brands, retailers, and directly to
consumers. Additionally, they may offer consulting services related

to sustainable material sourcing.




